Background: Korean Neuropsychiatric Association changed the Korean term for schizophrenia from 'split-mind disorder' to 'attunement disorder' in 2012, to dispel the stigma associated with name, and to promote early detection and treatment. Information on the internet affects the public awareness and attitude toward schizophrenia. The main purpose of this study was to investigate the correlation between renaming schizophrenia and the pattern of mental health services utilization by big data analysis of internet (newspaper articles and internet searches) in Korea. Methods: From January 2016 to September 2017, newspaper articles on "attunement disorder" and "split-mind disorder" available on the internet were classified as related with negative images like crime and helpful or positive in dispelling the stigma. The relationship between the number of antistigma newspaper articles and newspaper articles of schizophrenia containing both positive and negative images was examined. In addition, using Naver, a major internet search engine in Korea, we investigated the total number of internet searches of both old and new name of schizophrenia by gender differences. Finally, the frequency of the visits of mental health services of patients with schizophrenia was measured using the Korean Healthcare Bigdata Hub (http://opendata.hira.or.kr/home.do#none) for 14 months and the correlation between the frequency of the visits and the above big data was examined. The data were analyzed using the SPSS/WIN 24.0. Pearson correlation coefficients were used to analyze correlations. Results: The amounts of newspaper articles containing anti-stigma of schizophrenia were correlated with the amounts of newspaper articles containing negative images like crime of the new name (attunement disorder) of schizophrenia (r=0.528, p<0.01), which was greater than the amounts of newspaper articles containing the old name (split-mind disorder) of schizophrenia (r=0.300, p<0.01). We also found that a strong positive correlation between the number of articles about "attunement disorder" and search frequency about the term on the internet. In addition, the search frequency was more highly related to the number of articles containing negative images of the illness (e.g., related crimes, r = 0.910, p<0.01) than that of articles providing positive aspects of the illness (e.g., dispelling stigma, r = 0.423, p<0.01). There was no significant correlation between the number of schizophrenia-related newspaper articles in previous month and the visits of mental health services of patients with schizophrenia in next month. There were no gender differences in internet searches. The correlation between the internet search frequency for "attunement disorder" in the previous month and the visits of the mental health services of patients with schizophrenia (r = 0.185, p>0.05) in next month was larger than the correlation of "split-mind disorder" searches with mental health services utilization (r = 0.082, p>0.05). Discussion: "Attunement disorder" rather than "split-mind disorder" was appeared more frequently in newspaper articles of the anti-stigma characteristics. "Attunement disorder" seems to be more useful for antistigma campaign. Renaming schizophrenia didn't seem to affect the visiting frequency of mental health services.
. Over 72% of clients participated in at least one to five sessions. Average age was 23.9 (SD=0.6). Participants were predominantly male (82%), white (42%), English speaking (93%), living with their parents (76.2%), no employment (69%), with some college or university degree (45.2%). Primary source of income were their families (47.6%). Over 59% of participants were in the program one year or less, 18.2 % & 22.7 % of participants have been in the program for two & three years, respectively. The engagement score among males did not differ significantly from females (t(42)=-0.94, p=0.35). There was no significant differences in engagement scores between ethnic groups (F(4)=2.84, p=0.062). There was a marginally significant difference in engagement score between program duration groups (F(2)=3.23, p=0.051); the engagement score for clients who have been enrolled in the program for over two years were slightly higher than one year clients. 41% of clients attended Café before participating in any other groups; 4 of them joined other recreational & leisure groups. 3 clients later enrolled in a skill based group. 92% of respondents commented about the benefit of Café to their recovery as being "good" or "better". Qualitative data identified socializing, coping with illness, & drop in nature of the Café as main themes contributing to recovery. Discussion: In an attempt to increase opportunities for engagement, our program developed a drop in Café style group to provide client centered psychoeducation group. The result of our intervention showed that the Café provided benefits to client's engagement and recovery. The Café facilitated additional engagement in both recreational and leisure & skill based group streams. The drop in nature of the Café was advantageous to increasing engagement. Participation in the Café resulted in improvements in coping with the illness & socialization. Clients who had been enrolled in our program for 2 years reported higher levels of engagement compared to clients newly enrolled. Evaluating our intervention through collecting both qualitative & quantitative data provided us with a better understanding of the impact of the open-ended, drop in nature, psycho-education based group. Involvement of both client's and families in the identification of the topics was another advantage of our study.
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